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F rom July 2006, Singapore Airlines
customers can take their pick from 80 movies
on KrisWorld, Singapore Airlines’award-winning
inflight entertainment system.

With 80 blockbusters (up from 60), the expanded
movie library will have something for everyone,
from box-office hits to critically-acclaimed movies,
action and drama, to comedy and the classics.

With more movies and entertainment choices
now available on KrisWorld, customers literally
have access to an unparalleled variety of options at
their fingertips on one of the most comprehensive
inflight entertainment portals in the industry.

As part of the enhancement, KrisWorld 1s also
showcasing a wider selection of international cin-
ematic hits, with more British, European,
Australian, Chinese, Japanese, Korean, Hindi1 and
Tamil movies. For the month of July, customers
can select from latest releases such as V for Ven-

detta and 16 Blocks, or relive past cinematic hits
such as Saturday Night Fever, and West Side Story.

Also in July, the airline will feature a host of
femme fatal movies to usher in the long awaited
blockbuster Basic Instinct 2.

To help customers navigate the extensive enter-
tainment options, Singapore Airlines has revamped
the KrisWorld Magazine to include easy-to-use tabs,
fact boxes as well as programme write-ups and
recommendations.

KrisWorld is Singapore Airlines’ award-winning
inflight entertainment
system. It offers an extensive
selection of entertainment
options, including 80 movies,

= .
OVIes I nfl I ht up to 100 TV programmes, 180 music CD
albums and audio books, and 90 video

games.

Customers keen on self-development can now
tune-in to KrisWorld’s all new Learning channel.
Here, customers can avail themselves to short busi-
ness TV features such as Global Office (CNN
Turner), and I'll Show Them Who’s Boss (BBC),
or select from an extensive list of motivational au-
dio books including The Rules of Work (Richard
Templar), and The 7 Habits of Highly Effective
People (Stephen R. Covey).

Other Learning options include a library of travel
programmes from Discovery Travel and Living, as
well as programming for the culinary enthusiasts
such as Oliver’s Twist. Customers can also obtain a
practical grasp of 22 languages, through Berlitz?
Word Traveler, the fully interactive language learn-
Ing software.

On selected Singapore Airlines flights, custom-
ers can also choose to access wireless inflight broad-
band Internet through their laptops using the
Connexion By Boeing ™ system. ®
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